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FINAL INDEPENDENT PROJECT 

Schedule 

Individual Consultations: May 3-6 in afternoon 

Final Design and Discussion: as .pdf by May 14 at 5pm 

Pin-Up Session: May 14 at 7pm 

Objectives 

(1) independently manage a spatial dataset; 

(2) communicate spatial information with a clear purpose for a specific audience using a 
specific medium;  

(3) demonstrate principles for effective communication of spatial information; 

(4) demonstrate skills with appropriate software. 

Requirements 

Individual Consultations. Meet with me for 10-15 minutes on one afternoon between 
May 3-6. Please sign-up for a slot in advance (on Google spreadsheet emailed to you). 
The purpose of the meeting is to discuss your plan for this project: what are you thinking 
of doing, why is it worth doing and how do you think you could do it? By the time of our 
meeting, you should be familiar with the dataset that you plan to use. Ideally, you’ll have a 
rough sketch or conceptual drawing of your design to discuss. 

Deliverables. A .pdf of your design products, including a concise (250-500 word) written 
discussion of your design decisions will be due by May 14, 5pm in the course dropbox. 
Write your discussion for your intended client (or user of the design). It should 
communicate your understanding of design principles to a non-specialist. Please name the 
file: your-last-name-your-first-initial.pdf. 

Pin-Up Session. Present your design during our scheduled exam period on May 14, 7pm. 
This informal session will be similar to the Bizarre Map presentations. I will ask you to 
pin/tape your product on a wall and we’ll spend 30-45 minutes in an open wander-and-
look session. We’ll then settle down for a plenary session where you will query your peers 
about their design decisions. Location to be determined. 

Finally, I encourage you to develop this project for submission in the NACIS student 
poster competition (http://www.nacis.org/). It’s a great opportunity to network with 
laid-back cartographers in Florida during your next fall break. 

Topics 

You have two choices: 

(1) visualize the College’s mission statement using data provided by the College to 
contribute to the College’s reaccreditation process. 

(2) develop your own project, where a spatial visualization evaluates or complements 
text, or otherwise communicates information more effectively than writing alone. 

Regardless of topic, your design should communicate spatial information in a way that 
effectively fulfills your purpose or thesis for a given audience and medium.  

http://www.nacis.org/
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College Mission Statement Problem 

LeRoy Graham, the College Registrar, sent me the following description of a product that 
the College needs for next year’s reaccreditation: 

The Middlebury College mission statement ends with this sentence:  "Through 
the pursuit of knowledge unconstrained by national or disciplinary boundaries, 
students who come to Middlebury learn to engage the world."  Middlebury 
accomplishes this through undergraduate studies on its Middlebury, Vermont 
campus, but also through educational programs and opportunities it provides 
around the world.  We would like to be able to represent this portion of the 
mission statement through a map depicting Middlebury’s global reach.   

The map should represent Middlebury’s presence through each of its degree-
granting entities:  the undergraduate college, Language Schools, Schools Abroad, 
Bread Loaf School of English, and Monterey Institute of International Studies, 
and through non-Middlebury study abroad programs.  Ideally the map will show 
the relative enrollments at each of these locations, and the map may also 
highlight the interrelationship between Middlebury’s academic programs.  We 
would also encourage other creative ideas for representing this aspect of 
Middlebury’s mission. 

Please note that although your client requests a “map,” he does not specify the medium. 
You may choose to create figures for a report, a poster to be displayed on campus, or 
something that could be published on the College website. However, if you choose the 
latter, please be sure that your design could be published as is (e.g. it should not depend 
on imagined interactive features).  

Datasets 

Two shapefiles and one spreadsheet representing “Middlebury’s global reach” are 
available in the GG310 course folder on Splinter. 

Study_sites.shp contains points for cities where students enrolled in Middlebury 
programs and non-Middlebury study abroad programs between Summer ‘09 - Spring ‘10. 

Student_sites.shp contains a point for each student enrollment record. For instance, 56 
students studied in Alexandria, Egypt over this period so there are 56 coincident points at 
Alexandria. Because there is a record in the dataset for each enrollment, students who 
were enrolled in more than one location have more than one record. Individual students 
can be identified by the Unique_ID attribute which is based on student ID numbers but 
has been adjusted to maintain privacy. The H_Zip attribute identifies the home zip code 
of students from the USA. It will join cleanly with the Zip Code dataset 
(\\splinter\data\usa\census\zip_poly.sdc). 

In addition to these spatial datasets, the original* spreadsheet supplied by the Registrar, 
registrar-data.xls, is also available. The second tab of this workbook contains 
descriptions of the program codes listed in the main spreadsheet and in the 
Student_sites.shp dataset. 

                                                 
* Student ID’s have been adjusted to maintain privacy, location codes have been added to facilitate joining with 
Study_sites.shp, and home states and zip codes have been broken out from concatenated format. 
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